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Our print & online products reach 
more than a half-million area 
decision-makers each week.

The Hearst Connecticut Media Group is publisher of eight dominant daily 
newspapers in Connecticut — covering Fairfield, New Haven, Litchfield and 
Middlesex counties. Our 13 weekly publications provide hyper-local coverage  
to key towns in our market. 

With the largest news gathering team in the state, Hearst’s Connecticut news 
products have a serious journalistic commitment to provide local, watchdog 
and investigative reporting that impacts the communities they serve.

In addition to its journalistic commitment, Hearst recognizes its responsibility 
to help its advertising customers grow their businesses by offering the most 
cost-effective and targeted opportunities to reach new customers. 

Our Audience
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• �A national company with a local focus – Our team 
of media specialists knows our products and our 
market better than anyone else, and are prepared to 
deliver innovative solutions for businesses of any size. 

• �We offer marketing without borders. Our audience 
delivery capabilities don’t stop at our core market; 
we can bring any message to any customer across 
the country, from DMA to zip-code level. 

• �Hearst is one of the nation’s largest diversified 
media, information and services companies with 
more than 360 businesses. Its major interests include 
ownership in cable television networks such as A&E, 
HISTORY, Lifetime and ESPN; global ratings agency 
Fitch Group; Hearst Health, a group of medical 
information and services businesses; 31 television 
stations such as WCVB-TV in Boston and KCRA-TV 
in Sacramento, Calif., which reach a combined 19 
percent of U.S. viewers. 
 
Hearst also includes newspapers such as the Houston 
Chronicle, San Francisco Chronicle and Albany Times 
Union, nearly 300 magazines around the world 
including Cosmopolitan, ELLE, Harper’s BAZAAR and 
Car and Driver; digital services businesses such as 
iCrossing and KUBRA; and investments in emerging 
digital and video companies such as Complex 
Networks, AwesomenessTV, BuzzFeed and Vice.
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Why 
Hearst?

We’re part of one of the largest, 
most diversified media companies in 
the world – Hearst’s major interests 
include magazine, newspaper and 
business publishing, cable networks, 
television and radio broadcasting, 
Internet businesses, TV production, 
newspaper features distribution, 
business information and real estate.

"A hallmark of this company 
has been an ability to 
embrace change, rarely 
giving up on anything we 
are good at."

STEVEN R. SWARTZ
President & CEO, Hearst
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• �Ranked 4th in the US for 
advanced (graduate) degrees. 

• �Per capita personal income #1  
in the US ($79,771).

• �Home to 14 Fortune 500 
companies as well as influential 
business decision-makers

• �82.55% of Connecticut adults 
are in white-collar occupations.

Sources: Nielsen Scarborough, Fortune.com, Point2Homes.com, 
US Census 

#1 reach 
across 4 
counties

1.1M
WEEKLY

PRINT READERS

3.1M
MONTHLY 

LOCAL WEBSITE 
VISITORS

Small towns, waterfront living

and urban sophistication

make up a diverse and expanding

market in which to do business.
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We have Connecticut 
covered in Fairfield, 
New Haven, Middlesex 
and Litchfield Counties.

Our print coverage area also  
includes portions of Westchester  

and Putnam counties in New York.

45%
reach in four
counties across
Connecticut

Source: Nielsen Research 2021; Print & Digital Audience
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Our 8 daily daily and  
13 weekly newspapers  

cover central, southwestern  
and coastal Connecticut.

 PUBLISHED IN THE NEXT STATION TO HEAVEN SINCE 1908

 PUBLISHED IN THE NEXT STATION TO HEAVEN SINCE 1908

DAILY NEWSPAPERS WEEKLY NEWSPAPERSp
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Sunday Arts & Style

Every Sunday, our arts & style publication will feature the 
better things in life, from home and fashion to food and 
films.

Ours is an affluent and educated market with an active 
interest in the finer things in life. 42.5% of our readers have 
household incomes of $100,000 or more, and spend their 
money locally on arts, style, travel, wellness, home décor, 
fine dining and philanthropy.

Appears in the five Fairfield County dailies only.

Source: Nielsen Research 2021; Connecticut Print and Digital Audience

A&L— Publishes Thursday

Arts & Leisure features exhibits, theater, dance, film, music 
and entertainment that is happening in our communities. It 
appears in 7 of our weekly community newspapers. 

GO— Publishes Thursday

Connecticut’s Premier Entertainment Publication. 
Appears in the five Fairfield County dailies and NHR only.
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Our direct marketing solutions can bring 
your message to every household in the 
market, or a targeted selection of your 
best potential customers. We offer design, 
print and delivery options to suit every 
size business and budget, with attractive, 
high-impact AdNotes, single sheets, 
menus, booklets and more. Our direct 
mail program can put custom-designed 
postcards, self-mailers and letters into the 
households you’re looking to reach.

(TMC) Shared Mail 

Hearst CT Media Group’s 
TMC products (Total Market 
Coverage) are four-page shells 
that provide a “jacket” to 
house the single sheet inserts 
and circulars. It is distributed 
to our non-subscribers so 
when partnered with our core 
products, you can effectively 
deliver to 100% of the market.

100 G
A

N
D

O
 D

R
IV

E
N

EW
 H

AV
EN

, C
T

 06513-1049
P

R
ST

 ST
D

U
SP

S P
ostage

PA
ID

N
ew

 H
aven R

egister

LOOK FOR THE FOLLOWING 
ADVERTISERS INSIDE!*

*ADVERTISING CIRCULARS 
MAY NOT APPEAR IN ALL 

DISTRIBUTION AREAS

$avings Express
New Haven Register

www.nhregister.com

Get Home Delivery of the New Haven Register and SAVE BIG! Call 203-330-6276

Produced by Thursday, February 27, 2020  
100 Gando Drive • New Haven, CT 06513-1049 FOR CUSTOMER SERVICE CALL 203-330-6276FOR CUSTOMER SERVICE CALL 203-330-6276

Excluding Baked & Deli Varieties
LAY’S

POTATO CHIPS
XL

5-8 OZ. BAG

2FOR

$6
THOMAS’ 6PK

ENGLISH
MUFFINS

(ORIGINAL ONLY)
12 OZ. PKG.

BUY ONE, GET TWO

FREE

Croissant, Lean or

HOT
POCKETS
8.5-9 Oz. Boxes

199

TITAN
EMPANADAS

12 Ct. 42 Oz. Boxes

799

Regular or Selects

SWANSON
HUNGRY-MAN

DINNERS
13.1-17 Oz. Boxes

FOR

2698

Sorbet or

HÄAGEN-DAZS
ICE CREAM

14 Oz. Cntrs.

3FOR

$10
BREYERS

ICE
CREAM

1.5 Qt. Cntrs.

2FOR

$7

A Hint of, Flip, or

CHOBANI
GREEK YOGURT
4.5-5.3 OZ. CUP

10FOR

$10

MASECA
CORN
FLOUR
4.4 LB. BAG

2FOR

$5

Regular or Light

PARKAY
SPREAD

41-48 Oz. Tubs

299

BRIGHT &
EARLY

DRINKS
59 Oz. Cntrs.

4FOR

$5
DANNON

DANIMALS
SMOOTHIES

6 Pk. 3.1 Oz. Btls.

2FOR

$5

w/Calcium & Vitamin D or
Regular

KRASDALE
PREMIUM

ORANGE JUICE
52 Oz. Btl.

2FOR

$5

Yocrunch (4 Pk. 4 Oz Cups);
Danimals Drinks (6 Pk. 3.1 Oz. Btls.);

Light & Fit Vanilla or Strawberry (32 Oz. Cntr.); or

DANNON
ACTIVIA
YOGURT

4 Pk. 4 Oz. Cups

2FOR

$4

Vegetable, Canola, or

WESSON
CORN OIL
1 GAL. BTL.

599

*Plus Deposit:
Classic Only

COCA-COLA
2 LTR. BTL.

4FOR

$5

Long Grain

RICELAND
RICE
20 LB. BAG

899

CHARRAS
CORN
TORTILLAS
12 OZ. PKG.

179

Beef Ravioli, Mini Beef Ravioli, Beefaroni, or

CHEF BOYARDEE
SPAGHETTI &
MEATBALLS
14.5-15 OZ. CANS

99¢

Fideos (12 Oz.); or

LUIGI VITELLI
PASTA
16 OZ. BAGS

88¢

Assorted Varieties

PILLSBURY
MOIST SUPREME
CAKE MIX
15.25 OZ. BOXES

99¢
Excluding Decaf
CAFE
BUSTELO
10 OZ. BRKPKS.

2FOR

$5
Bertolli (15-24 Oz.); Chunky or Old World Style

RAGU
PASTA
SAUCE
45 OZ. JARS

2FOR

$5
Cider; Clear or Country Style

KRASDALE
APPLE
JUICE
64 OZ. BTLS.

2FOR

$3
CAMPBELL’S
CHUNKY
SOUPS
18.6-19 OZ. CANS

3FOR

$5
In Water or Oil
BUMBLE BEE
SOLID WHITE
TUNA
5 OZ. CANS

3FOR

$5
KRASDALE
GRANULATED
SUGAR
10 LB. BAG

599

White, 54 sh.
BOUNTY
TOWELS
BUNDLE PACK
6 ROLL PKG.

799

Long Grain
CANILLA
RICE
20 LB. BAG

2FOR

$20
IBERIA
GANDULES
15 OZ. CAN

5FOR

$4

Lime/Bleach,
Grapefruit, Lemon,
or Orange
AJAX
DISH
LIQUID
14 OZ. BTL.

99¢

Selected Varieties
GOYA
BEANS
15 OZ. CAN

5FOR

$4
KRASDALE
KETCHUP
24 OZ. BTL.

99¢

Field of Flowers or
Morning Sun
SUAVITEL
FABRIC
SOFTENER
33.8 OZ. BTL.

199

SUPER CHEF
CORN
OIL
2.5 GAL. BTL.

1599

*Plus Deposit
INCA
KOLA
2 LTR. BTL.

3FOR

$5

Sunburst Clean/Fresh or
Tropical Breeze (29 Loads); or
24-33 Load
PUREX
LIQUID
DETERGENT
43.5-50 OZ. BTLS.

199

Iodized or Plain
MORTON
SALT
26 OZ. CNSTR.

99¢

*Plus Deposit
POLAND
SPRING
WATER
24 PK. 16.9 OZ. BTLS.

2FOR

$9

SALE STARTS FRIDAY SATURDAY SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY

FEB. 28 29 1 2 3 4 5
CHECK OUT OUR WEBSITE FOR COUPONS AND SO MUCH MORE!

WWW.CTOWNSUPERMARKETS.COM
M
A
R
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Not responsible for typographical errors. Some illustrations used in this circular are for design purposes only & do not necessarily represent items on sale. Sale items limited to 1 per family unless otherwise noted.
Items & prices effective in this store only. Not all items available in all locations. Beverage deposits not applicable in N.J., Housewares and H.& B.A. are at the stores with items. © Alpha I Marketing Inc. All rights reserved.

Reproduction without the express written consent of Alpha I Marketing Inc. is strictly prohibited. Prices Effective Fri., February 28th thru Thurs., March 5th, 2020. Urban Basic. Prices available at this location only.

Limit 1 Offer

Limit 1 Offer

WITH
ADD’L $20
PURCHASE

WITH
ADD’L $20
PURCHASE

MUST BUY 2
Lesser or greater quantities

will scan at regular price.

MUST BUY 2
Additional Quantities

Will Scan @ $5.99 ea.

PREMIUM
QUALITY
NOT FROM
CONCENTRATE

No LIMITStraight Sale $9.99

GET 3 FOR
$4.49

325 FERRY STREET
New Haven, CT 06513

Phone: (203)777-3998
Mon-Sat 7:30am-10pm, Sun 8:00am-10:00pm

482 GREENWICH AVE.
New Haven, CT 06519

Phone: (203)773-8998
Mon-Sat 7:30am-10pm, Sun 8am-9pm

WE ACCEPT ALL MAJOR CREDIT CARDS, EBT, FOOD STAMPS, MONEYGRAM,

MONEY ORDERS, ATM BILL PAYMENT CENTER!

FREE DELIVERY SERVICE WITH A $75.00 PURCHASE

Fresh Lean
WHOLE
PORK

SHOULDER

99¢
LB.

U.S.D.A. Grade “A”,
No Antibiotics Added Ever,

Jumbo Pack
PERDUE
CHICKEN

DRUMSTICKS

99¢
LB.

U.S.D.A. Choice Beef
WHOLE SEAMED

EYE ROUND
ROAST

399
LB.

SMOKED
PORK

NECK BONES

109
LB.

Chairman’s Reserve
CUBED
STEAK

459
LB.

PERDUE
WHOLE

CHICKEN

119
LB.

Farm Fresh
YELLOW
CORN

5$
FOR2

See Inside For Listing
DOLE

SALAD
BLENDS

5-12 Oz. Pkgs.

2LBS.

$5

Regular
PERDUE
TURKEY
BREAST

499
LB.

DOMESTIC
HAM

399
LB.

Fresh
ASPARAGUS

299
LB.

Extra Fancy, Imported
•GREEN •RED

SEEDLESS
GRAPES

199
LB.

GREEN
PLANTAINS

10$
FOR2

Fresh
STRAWBERRIES

16 Oz. Cntrs.

3$
FOR5

Yellow or White
GREAT LAKES

AMERICAN
CHEESE

399
LB. $avingsource
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LOOK FOR THE FOLLOWING ADVERTISERS INSIDE!*

SOUTHERN ZONES

*ADVERTISING CIRCULARS MAY NOT APPEAR IN ALL DISTRIBUTION AREAS

Visit Us On The Web!www.adamssuperfood.com

SUPERMARKETS

Get Home Delivery of the Connecticut Post, New Haven Register, The News-Times, and The Norwalk Hour
SAVE BIG • CALL 203-333-6688

Produced by 
Thursday, February 7, 2019

301 Merritt 7, Suite 1 • Norwalk, CT 06851 

FOR CUSTOMER SERVICE CALL 203-333-6688

Connecticut Registration #0556507 • Massachusetts Registration #176974
Licensed and Fully Insured. Offer valid 2/1/19 - 2/28/19.

* This ad supersedes all others. * Some restrictions may apply.

* Offers cannot be combined. * For qualified buyers and if paid in full.

**See disclaimer on our website for giveaway rules and regulations.
The Amazon Echo Dot is given away by Advanced

Window Systems, LLC. Amazon is not a sponsor of this promotion.

Call Today: 203-399-0715

www.advancedwindowsystems.com

• Windows
• Siding
• Roofing
• Doors

Helping you make your home

60% OFFWindow, Siding, Roofing, &Door Installation

Limited Time Offer

FREE
Amazon Echo Dot!Whether you buy from us or our competitor!**100% Financing Available
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Look for the foLLowing Advertisers inside!*

southern zones

*Advertising circuLArs mAy not AppeAr in ALL distribution AreAs

Visit Us On The Web!www.adamssuperfood.com

SUPERMARKETS

thursday, february 27, 2020

203-488-2527 • 800-HALLOCKSFrom Stamford/New Haven; I-95 (North) Exit 54 turn left.
From New London; I-95 (South) Exit 54 turn right.

From Hartford; I-91 (South) to I-95 (North) Exit 54 turn left.

Call 800-HALLOCKSClick Hallocks.com

STORE & OUTLET **Monthly payments required, qualified customers, details in store.

18 cu. ft.Top FreezerRefrigerator
Orig. $699

$495In Outlet

21 cu. ft.Top FreezerRefrigeratorin White

$595
Orig. $899

In Outlet

4.7 cu. ft.HighEfficiencyGiant TubWasher

$595
Orig. $999

StainlessSteel TubWasher

$475
Orig. $699

5.1 cu. ft. 200 lb.Chest Freezer
$145

Orig. $299

SuperCapacity 3.5cu. ft. TopLoad Washer

20”Easy to CleanGasor ElectricRange
Orig. $539

In OutletOutlet

$299

30 inchSelf CleanElectricRange

$545
Orig. $779

1/2
PRICE

SelectedCook TopsWall Ovens
• Self Cleaning• Stainless SteelOrig. $1199

$625

30”ConvectionGas Range
• Self Cleaning
• 18,000 BTU Burner

Orig. $499
$397

or

We Deliver
We InstallWe Haul Away

0%**

Financing Available

Orig. $629

• Energy Star
• Silverware Basket in Door

Stainless SteelDishwasher

$395

**

Orig. $1400-$2000

Select
GroupSide x SideRefrigerators

$888In Outlet

Select
GroupFrench DoorRefrigerators

$888
Orig. $1400-$2000

In Outlet

Call 800-HALLOCKSClick Hallocks.com

STORE & OUTLET
 ** Monthly payments required, qualified customers, details in store.

18 cu. ft.Top FreezerRefrigerator

Orig. $699
$495In Outlet

21 cu. ft. Top Freezer Refrigerator in White

$595
Orig. $899

In Outlet

Stainless Steel Tub
Washer

$475
Orig. $699

5.1 cu. ft. 200 lb. Chest Freezer

$145
Orig. $299

Super Capacity 3.5 cu. ft. Top Load Washer

20” Easy to CleanGas or Electric Range
Orig. $539

In OutletIn OutletIn Outlet

$299

30 inchSelf CleanElectric Range

$545
Orig. $779

 1/2 
PRICE

Selected Cook TopsWall Ovens
• Self Cleaning• Stainless SteelOrig. $1199

$625

30” Convection Gas Range
• Self Cleaning
• 18,000 BTU Burner

Orig. $499
$397

or

We Deliver
We InstallWe Haul Away

0%**

Financing Available

Orig. $629

• Energy Star
• Silverware Basket in Door

Stainless SteelDishwasher

$395

**

Orig. $1400-$2000

Select 
Group

Side x SideRefrigerators

$888In Outlet

Select 
Group

French DoorRefrigerators

$888
Orig. $1400-$2000

In Outlet

I-95 EXIT 54174 Cedar St. Branford 06405203-488-2527 • 800-HALLOCKSFrom Stamford/New Haven; I-95 (North) Exit 54 turn left. 
From New London; I-95 (South) Exit 54 turn right.

From Hartford; I-91 (South) to I-95 (North) Exit 54 turn left.

We’re Hiring Part Time Delivery ProsTop Skills / Experience for Top Quality Delivery Call Jack or Mark 203-488-2527

$avings Express
New Haven Register

$avings ExpressValley

more
advertising

Drive Online TheRidgefieldPress.com

Classified Page B6

B1 | Thursday, February 28, 2019 | Trumbull Times | Milford Mirror | Shelton Herald | Darien Times | New Canaan Advertiser | Ridgefield Press | Wilton Bulletin

I’ve recently been feeling pretty nostal-
gic about the glorious period in my life
when I lived in London. I lived in a flat
over a pub called the Prince of Wales,
while I wasn’t quite brushing elbows
with the Queen, I still like to think that I
was neighborly with the royals. 

Let me tell you, my little Anglophile
heart was all a flutter as I wandered the

streets and
tubes of Lon-
don for those
blissful four
months. Of
course, I was a
student so I ate
like a student
(whatever was

super cheap or free) but on the rare occa-
sion I would go off with friends to have a
proper tea, it was always a lovely experi-
ence. Unfortunately, I don’t remember
the exact petit fours or the funky little
finger sandwiches that were piled high in
decorative pastry towers. On the bright
side, I do remember the delicate, crumbly
scones. 

I recently went about my mission to
recreate the scones from my tea-times
past. After a few false starts and a few
bags of flour, I think I finally found the
way to make scones that would certainly
be found around my old Kensington
stomping grounds. Now that I’ve per-
fected my scones, I’ll just wait for the
Queen to respond to my invitation to tea. 

Simple Scones
Makes 8
2 cups flour
½ cup sour cream
1 egg
8 tablespoons chilled butter
cup sugar
1 teaspoon baking powder
½ teaspoon salt
¼ teaspoon baking soda
Preheat the oven to 400 degrees and

slice the butter into small cubes. In one
large bowl mix the dry ingredients and
butter together, kneading the mixture
together with your hands. In a small 

Kneads 
+Cravings
TinaMarie Craven

Scones for 
the Queen

Fresh scones pair well with jam.
Photo by TinaMarie Craven 

See Scones on B8

Weekend
* * *

Complete WEEKEND listings on Page 2B 

Friday, 1
FAIRFIELD

FARRUQUITO
Farruquito will perform Flamenco on March
1 at 8 p.m. at the Quick Center for the Arts
at Fairfield University, 1073 North Benson
Road, Fairfield. Tickets are $40-$60. For
more information, visit quickcenter.com.

Friday, 1
DARIEN

STILLNESS
Appreciating Stillness runs March 1-30 at
the Geary Gallery, 576 Boston Post Road,
Darien. The exhibit features still lifes by
painter Pam Ackley. For more information,
visit gearygallery.com.

Saturday, 2
WESTPORT

GILBERT GOTTFRIED
Gilbert Gottfried will perform on March 2 at
7 and 9:15 p.m. at the Treehouse Comedy
Club, 1595 Post Road, Westport. Tickets are
$20-$29.50. For more information, visit
TreehouseComedy.com.

Sunday, 3
RIDGEFIELD

ACROBATS OF CHINA
The Acrobats of China will perform on March
3 at 4 p.m. at the Ridgefield Playhouse, 80
East Ridge Road, Ridgefield. Tickets are $35.
Info: ridgefieldplayhouse.org.

A
little known figure from Wilton will

be taking the spotlight in the one-
woman musical “A Journey…” on
March 3 at the Wilton Library.

Kimberly Wilson, the writer and
actress who performs “A Journey…”

will bring Haggar Tonquin, a slave who lived in 18th
century Wilton, to life during her show. Wilson said
that she worked with the Wilton Historical Society to
create a character to
share details about
Tonquin’s life as the
last slave in Wilton.

“Someone shares
a story, they share
the pieces of history
from the library or
land records be-
cause sometimes
there’s not much, it could just be the woman, or the
slave could be on the records of a sale and then we
have to build the story and build around it,” she said. 

While Wilson isn’t willing to give away too many
details about Tonquin, she did mention that Tonquin
was a married slave who had a family of her own, in 
addition to serving the family who owned her.

Photos by Gregg Cork 

Kimberly Wilson will perform her one-woman musical ‘A Journey...’ at the Wilton Library on March 3.

Local actress shares historical voices
By TinaMarie Craven

Kimberly Wilson met with the Wilton Historical Society to
create a character in her show based on Haggar Tonquin,
Wilton’s last slave. 

“My musical one-woman
show is really an homage 
to the love I feel about our

history, our courageous
women of the past.”

Kimberly Wilson

A
slave’s
story

See Wilson on B8

+ L  E  I  S  U  R  E



STAMFORD ADVOCATE | THE NORWALK HOUR
FAIRFIELD CITIZEN | NEW CANAAN ADVERTISER
THE DARIEN TIMES | WESTPORT NEWS

Fall Issue September 2021

ASPECIALADVERTISING SECTION

See inside for:

POOLS
Summers without end

GATHERINGS
Stunning outdoor spaces

ART
Installations to envy
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Best of

Our “Best of” sections cater to local 
market favorites. They include Best of 
New Haven and Best of the Shoreline. 

Education

We produce a variety of 
Education-themed special 
sections geared towards 
parents in our communities.

CONNECTICUT POST I G
REENWICH TIME

STAMFORD ADVOCATE I T
HE NEWS-TIMES

THE NORWALK HOUR I FAIRFIELD CITIZEN

NEW CANAAN ADVERTISER I S
HELTON HERALD

THE DARIEN TIMES I T
HE MILFORD MIRROR

THE RIDGEFIELD PRESS I T
HE TRUMBULL TIMES

WESTPORT NEWS I T
HE W

ILTON BULLETIN

As October open houses ap-
proach in Fairfield County and 
across Connecticut, teachers and 
administrators are tackling chal-
lenges in how to present their 
school to families in a way that’s 
both engaging and safe.

Last fall, most, if not all private 

schools in the area hosted their 
open houses virtually, and in do-
ing so created a new approach 
for how families can experience 
the schools they are considering 
for their son or daughter. This 
change sparked several others, 
and how open houses are ex-

pected to run this fall may be 
different from what parents may 
remember.

At St. Joseph’s High School in 
Trumbull where open houses of 
the past have welcomed more 
than 300 families, the school has 
chosen to restructure their event 

Education Outlook OCT. '21  I   A SPECIAL ADVERTISING SECTION

open houses
to Experience Shifts this Fall
By Alex Fischer

CONTINUED ON PAGE 14

Get expert advice
to guide your child’s
learning journey.

LISTEN NOW! www.steppingstonesmuseum.org/studio

Children? Pets? Red Wine?...
No worries! At Madison Furniture Barn, we offer a
custom line of slipcovered sofas, sectionals and
chairs that have a unique modular design that allows
you to wash the covers in your home washing machine!

Let us help you design a space that you not only love, but you can live in!

Anchor Store @ Westbrook Outlets
314 Flat Rock Place, Westbrook, CT • madisonfurniturebarn.com

860.399.7846 • madisonfurniturebarn@gmail.com

Best Furniture
Best

Contemporary
Furniture

Live worry freeLive worry free 2021

Winning companies evolve culture 
as they seek a new normal

2021

Sunday, September 26, 2021

20212021

Sunday, September 26, 2021

HEARST CONNECTICUT MEDIA  TOPTOP
WORKPLACES

Connecticut Post   |  Greenwich Time   |  Stamford Advocate   |  The News-Times   |  The Norwalk Hour   

Fairfield Citizen   |  New Canaan Advertiser   |  The Darien Times   |  Westport News   |  The Wilton Bulletin 

a  special  advertising  section

Newspaper 
special sections

Top Workplaces

A special publication that seeks 
to honor and recognize some of 
the best companies to work for 
throughout Connecticut.

Real Estate 

Our Real Estate sections 
showcase the enviable homes 
and estates throughout our 
coverage area and publish 
frequently throughout the year.

February 2020 | A Special Advertising Section

2 0 2 0

Meet the area’s top real estate professionals.

2 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 02 0 2 0

Connecticut Post | Greenwich Time | Stamford Advocate | The News-Times | The Norwalk Hour
Fairfi eld Citizen | New Canaan Advertiser | The Darien Times | Westport News

Who’s Who in Real Estate

Answerbooks

These publications contain 
important and useful information 
for the local residents and are used 
as reference guides all year long.

2020

NEW CANAAN!
A NEW CANAAN ADVERTISER SPECIAL SECTION

2020

DARIEN!
THE DARIEN TIMES SPECIAL SECTION

2020

RIDGEFIELD!
A RIDGEFIELD PRESS SPECIAL SECTION

SPECIALADVERTISINGSECTION—MARCH2021
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Connecticut Magazine’s average circulation is 
greater than all local and most national magazines in 
Connecticut, including Time, Food & Wine, Travel & 
Leisure, Architectural Digest and a whole lot more. No 
magazine delivers Connecticut better!

connecticutmag.com/the-connecticut-bride

Targeted Distribution

Bridal shops, registries, wedding 
retailers, advertiser locations, beauty 
salons and day spas.

2x
a year

500+
newsstands 
in Connecticut

Our 
Magazines

The primary monthly, glossy 
authority on shopping, 
dining, entertainment and 
travel in Connecticut.
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Digital Reach

Our core websites and 
national partnerships 
offer unbeatable reach 
and access. 

Digital Marketing



News Website Pageviews Total Visits

CTPost.com 4,729,188 1,812,813

StamfordAdvocate.com 3,068,953 1,246,109

NHRegister.com 2,985,293 1,330,465

NewsTimes.com 2,710,300 972,235

GreenwichTime.com 1,906,222 925,849

CTInsider.com 1,806,863 792,663

TheHour.com 1,067,094 469,881

MiddletownPress.com 1,012,851 532,387

GameTimeCT.com 941,333 364,369

RegisterCitizen.com 703,793 364,523

FairfieldCitizenOnline.com 347,309 221,416

ShorelineTimes.com 306,112 184,602

Westport-News.com 275,225 172,791

NCAdvertiser.com 226,164 132,338

ConnecticutMag.com 180,206 123,964

DarienTimes.com 176,866 79,908

theRidgefieldPress.com 155,341 66,569

NewMilfordSpectrum.com 132,689 86,374

SheltonHerald.com 125,874 68,689

WiltonBulletin.com 119,503 68,883

MilfordMirror.com 103,995 76,068

TrumbullTimes.com 83,923 45,088

CountyTimes.com 25,510 18,892

WestHartfordNews.com 19,296 16,145
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Digital Marketing

Hearst CT Media Group's news sites are the #1 source 
for news and information in central, southwestern and 
coastal CT.



12HCMG Media Kit  |  2022

DISPLAY BANNERS

Our core websites generate 26 million page views each month, with 
over 2 million unique visitors. We offer both standard ad positions and 
high-profile Rich Media opportunities to bring your message to local 
consumers.

NATIVE ADVERTISING

Our native content teams specialize in developing custom native 
advertising programs that enriches, empowers, and adds value to the 
lives of readers. We craft your story in the same look, feel and tone as 
our editorial allowing your message to be seamlessly integrated across 
our news site experience. 

Digital Marketing

SEO STUDIO SPONSORED CONTENT 
Drive organic traffic and leads by posting your branded content 
within Hearst’s sitemap. This form of sponsored content is formatted 
for SEO and published on our sites, leveraging the credibility and 
brand awareness of Hearst Newspapers’ sites to grow traffic to your 
sponsored content.



CONNECTED TV

Connected TV accesses premium, professionally produced content 
viewed over an internet connection, on a TV. We focus on large screen 
and long-form unskippable premium content. CTV has the highest 
video completion rate of 97% compared to desktop, tablet, & mobile. 
Access a hard to reach audience like millennials and other cord-
cutters! 

CUSTOM WEBSITES

We can help you transform and optimize your current site or build 
you a whole responsive new site – multiple levels of service and 
customization are available. 

SEM (SEARCH ENGINE MARKETING)

Have our team of experts manage your SEM to increase your ranking 
in paid search results on Google, Yahoo  & Bing. We will work within 
your ad budget and pace your campaign to ensure a consistent ad 
presence. 

ADVANCED AUDIENCE TARGETING

We can customize your campaign to just the right audience on 
a network of over 10,000 national sites, based on geographic, 
demographic and online search behavior criteria.
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Digital Marketing

STREAMING AUDIO

Take your campaign to the next level by engaging listeners as they are 
tuned in to their favorite playlists and podcasts. Target hard-to-reach 
Millennials and “on the go” audiences utilizing non-skippable, brand-
safe programmatic advertising.

VIDEO CREATION

Compel buyers with the power of video. Boost your marketing 
strategy with professionally recorded video content that builds trust 
and differentiates your brand through one of the most influential 
content formats. 
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REPUTATION MANAGEMENT
We maximize your online reputation by building your local online 
listings across top directories and review websites. Our monitoring 
feature notifies you when a new review is posted, allowing for 
a timely response. Combine Yelp campaigns with reputation 
management for a strategic, multi-channel approach to propel your 
brand online.  

YOUTUBE/TRUEVIEW

We can help you create a YouTube video that will appear in search 
results in all the major search engines.

SEO (SEARCH ENGINE OPTIMIZATION)

SEO improves your business’ presence on “organic” or free search 
results. Available at several rate levels to suit your needs, all packages 
include a video and landing page, custom URL and keyword/
geographic targeting  to enhance your search ranking.

SOCIAL MEDIA MANAGEMENT (SMM)

We will set up and/or enhance  your business presence on popular 
social networking sites such as Facebook, Twitter, Google+ and 
LinkedIn. Multiple service levels available.

FACEBOOK & INSTAGRAM ADVERTISING

Let us help you effectively leverage the power of Facebook & 
Instagram by targeting age, gender, education level and interests. 
Sponsored posts appear in user’s News Feed; banner ads are visible at 
all times on right-hand side of page. 

EMAIL MARKETING

Target new customers by geography, interest and demographics, or 
stay in touch with your current customer database. Detailed reporting 
allows you to track open rates and click-throughs to your site.  

Digital Marketing
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203.330.6238  |  advertise@hearstmediact.com 

www.hearstmediact.com

Connect to Consumers
throughout Connecticut.


